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FNB Solutions for Tourism 
Businesses

Tourism 2010 & Beyond

Pieter de Bruin
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Status of the Tourism Industry 
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The growth in the global tourism industry is volatile, as the industry is highly susceptible to external factors. While globally, 
the consumer demand has considerably fallen due to recent events, South Africa has shown better growth in tourists 

arrivals than the world average 

���������	
���������
���������������������������������������������������

��������	�
������
�����

� Of all the global events, the economic crisis had the most pronounced effect on the tourism industry
• According to the UNWTO World Tourism Barometer report, across the globe, most regions registered a decline in 
tourists arrivals during the first eight months of 2009, including Europe (-8%), the Middle East (-8%), the Americas (-

7%), and the Asia Pacific (-5%). Africa was the only region to record a 4% increase in arrivals
� Additionally, other natural events also affect the number of tourist arrivals. For e.g. The tourist arrivals to China reduced 

by ~50% in May 2008, due to Sichuan earthquake that killed more than 70,000 people in the country

In
te

rn
at

io
na

l T
ou

ris
t A

rr
iv

al
s 

W
or

ld
w

id
e,

 2
00

0–
20

09
E

(%
 

A
nn

ua
l C

ha
ng

e)

9/11 terrorist

attacks of 2001

SARS 
outbreak

H1N1 
outbreak

Global financial crisis

Surge in oil 
prices

South African Tourism ArrivalGlobal Tourism Arrival

dot-com

bubble burst
Indian ocean 

tsunami

2009E20082007200620052001 20022000 20042003



FNB Commercial : Tourism 4

������� ���������������������������������������� ����� ����������
����
��������������� ���� 

!�� ���������
�������������� ���������� ����"�#�

5.5%
3.8%

1.1%
3.0%

18.2%

3.0%
2.0%

3.6%
5.1%

-1.9% -5.6% -5.6% -5.1%
-4.3%

-10%

-5%

0%

5%

10%

15%

20%

South Africa Africa Asia and the 
Pacific

Europe Middle East Americas World

08 vs 07

09 vs 08

Year-on-Year Change in Foreign Arrivals to each region

%
 C

ha
ng

e

2008Arrivals 
(Millions) 9.6 45.7 184.1 487.1 55.6 147.1 920

2009 Arrivals 
(Millions) 9.9 48.1 180.5 459.7 52.5 139.6 880
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Arrivals to South Africa continues its upward climb in 2009 with 9,9 million arrivals.
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1970s and 80s – Stagnation
� Stagnation drove low investment, 

focus on narrow white domestic 
market and costs

1990-1998 – Growth
� Initial period of short-term profit-

taking followed by period of 
investment growth and entry of 
foreign players

1998-2004 – Cyclicality
� Global events, currency volatility 

drove uncertainty and short-term 
strategy by firms

� Investment rates remain weak 
overall
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2010 
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� in total 2 million tickets have been sold (that's 2 thirds of the total inventory), 1,232,000 
through public sales, the rest through tour operators, participating federations, via the 
hospitality programme or to commercial affiliates;

�

� SA 1.1m approx
� USA 127 000
� UK 96 000
� Germany 38 000
� Australia 41 000
� Canada 15,106
� Japan 21 000
� Mexico 26 000
� Brazil 19 000
� Figures from rest of Africa still small and not available yet.
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Province No. of Teams

Gauteng 19

Kwazulu Natal 5

North West 3

Western Cape 3

Mpumalanga 1

Northern Cape 1

Eastern Cape 0

Limpopo 0

Free State 0

Total 32
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FNB Tourism 



FNB Commercial : Tourism 14

Offers exclusive to FNB

� Fnb Instant Accounting
� China Union Pay
� TBCSA Board Member
� Forex Trader Offer
� Thursday Media Launch?
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Contact us!

� tourism@fnbcommercial.co.za
� 011-632 0390


